


Objectives

Discuss mobile user impact on orgs

Outline a social media strategy for fundraising

Tools for your website to increase donations

Creating promotional online media

Email, blogs, apps, trackers

Twitter & Facebook









Mobile and Social Media Strategy

PLAN: goals, campaign, preparation, timeline

CREATE: materials, tools, web management

PUBLISH: email communications and blogging

SHARE: social media promoting

DISCUSS: engaging with users

STREAM: monitor fundraising











Is Your Site Responsive?

<meta name= “viewport” content=”width=device-width, initial-scale=1”/>



Create: Tools You’ll Need

● Enlist a web service to 
manage your emails

● Include visual content 
in everything you post

● Use fundraising apps 
and trackers



Create: Media Outlets

Different audiences, different media

Don’t choose one, do all!

● PDF Flyers

● E-Newsletter

● Press Release via news

● Word of mouth

● Site landing page

● Social media announcements

● Promo videos that go viral

● Word of influencers

VS.

MillennialTraditional



Create: Visuals

● Use a desktop 
publishing software

● Add stock photos or 
pics to your blog posts

● Use video to showcase 
what your org does

http://www.canva.com


Create: Know your Dimensions

851 x 314

1500 x 421

1080 x 608



Create: Fundraiser Apps & Trackers

● Peer to peer fundraising 

page setup

● Event registration RSVP

● Option to add members

● Social media share buttons

● Widgets to add to blogs and 

website



Publish: Building an Email List

Add a subscription option to the first page of your site

Embed the newsletter into email, don’t attach a PDF!

Focus on no more than 5 stories per letter

Deliver info fast by focusing on the 5Ws

Choose simple, direct subject lines

Do more than just email and direct mail marketing



Publish: Options for your Website

● Place a donation entry form 

on the right margin

● Feature a donation button 

on every page of your site

● Visitors should be able to 

get to the donation page in 3 

clicks or less

https://donate.charitywater.org/donate


Publish: Donation Landing Page

❖ What donors see after they 
have submitted payment

❖ Should include some call to 
action: 
➢ Option for donors to tweet 

or post
➢ Option to submit a 

volunteer form
➢ Option to join Facebook 

group
➢ Link to your store



Publish: Blogging

Share expertise and gain insight from readers

Can compliment your website or be the website

Obtain posts via staff, volunteers, and participants

Guest blog to contribute and promote

Blogging: sharing your org’s story












